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Since I am an attorney, there are certain disclaimers that
I am bound by law to disclose. By downloading, reading,
and/or using this eBook, you agree and acknowledge the
following: 
·      (1) I am a licensed attorney only in the State of Texas, and
in no other state or nation other than Texas. If you need legal
advice, contact a licensed attorney in your state. 
·      (2) You do not in any way become a client of my law firm,
Fergus & Tomanka, PLLC or any other law firm. However, you
may be considered a client of my consulting business, Taylor
the Attorney.
·      (3)  I am not obligated in any way as your attorney nor am
I obligated to give you any specific legal advice regarding your
situation. 
·      (4) Further, you do not take any of my advice as legal
advice, unless you are located within the state of Texas, but
rather as general business consulting advice. 

legal disclaimer

Now, let's get started!



ABOUT ME
I’m Taylor – a high-energy, creative-
based small business attorney who
has been practicing law for 7+ years
and a business owner for the last 4+
of those years. 

I believe that any woman can start
with nothing but the right tools,
strategies & people around them and
build a successful business. No fancy
business degree or legal degree
needed. No extensive business
knowledge or experience is necessary.
And you deserve a no-nonsense
blueprint of how to get there --
without the legal jargon or funny stuff. 

At my legal blog, Taylor the
Attorney I specialize in helping
female creative entrepreneurs with
their legal and business needs. I
do this by providing easy-to-use
legal templates, affordable one-
on-one legal consulting (ask for
group rates) at
www.TaylortheAttorney.com.

Talk soon, 

Taylor Tomanka

http://www.theextrablog.com/


SEO Guide 
 
Once you have your website design together and text content on your site, 
you need to go back and optimize the content. SEO Stands for Search 
Engine Optimization, meaning that certain key words and phrases are 
“optimal” in Google’s eyes, which leads to having your website pop up as 
one of the first results on Google. This is your goal as most people don’t click 
to the second page of search results, but stay right on the top of the first 
page.  
 
What do I mean by optimizing words? This is best explained by giving an 
example. Below is a sample of a SEO friendly URL and one that is NOT SEO 
friendly: 
  

http://theExtraBlog.com/blog/install-wordpress 
 
http://theExtraBlog.com/blog /?p=10467 

 
See the difference? “install-wordpress” is the SEO optimized text in the URL 
above. See how much easier it is to find out what the post is about in the 
URL? That’s exactly how Google read it too. 
 
But, how do you know what words to use and which words have the 
highest search volume? You’ll need to do some research first.  
 
Researching Keywords: One method of research is to check what your 
successful competition has used in the past as key words or phrases. You 
want to use SEO terms that fit within your business niche and have some 
sort of search volume. What titles are they using on blog posts? What type 
of content is in their first paragraph on their web pages? All of this matters 
when it comes down to finding the best words to use.  
 

PRO TIP: You should research and choose the best ONE (1) main 
keyword for your content and then choose 2-10 supporting keywords. 

 
Once you’ve done the research and have your keywords, you’ll need to 
input them into your website content.  
 



All Page Headlines should be 50-60 characters long and the main keyword 
should be closest to the left. Be sure to give people a reason to click! 
 
Next, you’ll need to optimize your page content.  
 
The ideal word count is 1,500 words, but you should use no less than 500 
and no more than 2,500 words per page. The goal is to produce skimmable, 
yet readable content.  
 
All images and pictures will need to be optimized as well and this goes 
to a deeper level than the headlines and page content. Google can now read 
what you name your image file – and even THAT needs to be optimized! 
Along with the file name, you’ll also want to use descriptive words in the 
image’s alt text and link to another page or site, if applicable.  
 
Finally, you need to be sure that each page’s URL and meta data 
contain keywords as well. You can change these items within your website 
platform settings.  
 
With blog posts, there are some more specific tips to help your SEO. 
Here are some specific SEO tricks just for your blog: 

• Keep Keywords within the 1st 6 words of the Title 
• Google shows the first 57 characters of Title 
• Odd No lists do better 
• Use descriptions longer than 156 characters as they are truncated 

(...) 
• Permalinks 
• Website titles 
• Metadata 
• Posts 500-1,500 words are best, but most ideal is 2,400. 

 

 

  



SEO CHECKLIST 
 

#1: Target a primary keyword 

#2: Title tag optimization 

#3: Meta description 

#4: Find long-tail keywords 

#5: Heading tags 

#6: Image alt text 

#7: Internal and external linking 

#8: Install Yoast SEO Plugin 

#9: Set up Google Analytics and Google Search Console 

#10: Fix crawl errors and broken links 

#11: Ensure your website is mobile-friendly 

#12: Improve site speed 

#13: URL Structure 
 



T A Y L O RT A Y L O RT A Y L O R    
T H E  A T T O R N E YT H E  A T T O R N E YT H E  A T T O R N E Y

Contact
@TaylortheAttorney

@TaylortheAttorney

@TaylortheAttorney

Hello@TaylortheAttorney..com

Social Media:

Email:



Book a 
Discovery Call!

Book a free 20 minute discovery call to go

over your situation with the attorney. She'll

answer your questions and  provide

advice on the best next step - that's right

for your business specifically!

BOOK  A  CAL L

https://calendly.com/taylortheattorney
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